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Graphic designer by trade, personality hire by you Linkedin: Claire-Cavalan

I'm a Sydney-based graphic designer with style, personality and flair which | bring to both the workplace and my designs. With
multiple design qualifications under my belt, in addition to agency and freelance experience, | am seeking a challenging role in
which | can apply my technical skills and experience delivering premium designs in an environment that strives for excellence
and encourages innovation.

WORKEXPERIENCE EDUCATION

Freedom Australia Design Centre Enmore
MID-WEIGHT GRAPHIC DESIGNER | Nov 22 — Jan 24 ADVANCED DIPLOMA IN GRAPHIC DESIGN | 2020

- Develop the new look and feel for upcoming promotions and sales for both digital and print. Then
assembled detail-oriented overviews with various asset outputs to present to the head of Marketing.

Manage the creation of all graphics-based material used to support 60+ Freedom stores across
Australia and New Zealand, in line with the Freedom Brand Guidelines.

This includes packaging, promotional window decals, wayfinding, informative POS, sticker sheets,

store ad-hoc requests and more. Istituto Europeo di Design
Led design projects through to the end-to-end design, creating web assets, social media content, SEMESTER ABROAD IN BARCELONA | 2015

in-store flyers, EDM branded assets, Press Ads, Magazine Ads, Billboards, bus wraps and more.

Delivered all Freedom Australia and New Zealand Magazine and Press Ads that appeared in Marie
Claire, Home & Garden, InsideOut, HomeStyle and New Market reaching over 5 million people.

Image editing to align with brand guidelines and design assets. SKILLS
Create and manage product packaging as per the Freedom style guide.

University of Canberra
BACHELOR’S OF GRAPHIC DESIGN | 2017

Design
Leqding Hand Design Design thinking | Packaging | Logo Design |

Page Layout | Branding | Typography | Web

DESIGN & CONTENT COORDINATOR | Mar 21 — Sep 22 Design | Project Management | llustration

| handled end-to-end management of Compass’ online presence, from design and content
management to upload and distribution.

« This includes EDMs, web banners, tip sheets, checklists, image searches, industry research, and both Design Programs

paid and organic social media posts and reporting.
« | constructed all website pages in the back end using CSS StoryBlok. . m . B
Alphabet Studios
GRAPHIC DESIGN INTERNSHIP | Nov — Dec 2020

« Over the course of a 6-week internship, | developed the branding for FlickerFest 2021.

« | created the title treatment and style guide for the campaign. c ' . .. Q
« Liaising with internal and external stakeholders to roll out the assets across digital and print collateral. ® .

Industry Programs
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Freedom Australia
MID-WEIGHT GRAPHIC DESIGNER | Nov 22 — Jan 24
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As the Mid-Weight Graphic Designer within the Creative
Marketing team executed promotional campaign
assets for both digital and print.

| developed and executed concepts for upcoming
campaigns and assembled detail-oriented overviews
communicated with all asset options presented. These
were used as a style guide on how to create and
implement each asset.
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I championed all print assets for both Australian and
New Zealand stores. Working closely with the head of
Visual Merchandising | prepared and artworked all
external window decals, wayfinding, informative POS,
packaging and store ad hoc requests.

| created all Freedom Aus & NZ Magazine and press
ads that appeared in Marie Claire, Home & Garden,
InsideOut, HomesStyle, New Market and more.
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Challenges in Advancing
Agod Care Complaints

@ 2978/2022

Vic lockdowns exacerbated
elderloneliness
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SUBSCRIBE

EPOA Checklist VIC

Free webinar
Recognising
Elder Abuse

Thur, 8th Soptember - 12.30 - 1.30pm AEST

Compass.info

DESIGN & CONTENT COORDINATOR | MAR 21 — SEP 22

1800 ELOERHelp (1800353 374)

Family Agreements

y or Living with your adult child? Co-purchasing property with a
friend? Or building an extension or granny flat with family?
These common arrangements often involve an older person
exchanging their property or assets in return for housing
and/or care as they age. Learn more about why you should
establish a formal family agreement

Family Agreements Tip Sheet

1 Family

Family Agreements Tip

Neglect s the failure to
meet an older person's basic
needs, such as food, shelter,
clothing, warmth or essential
medical care.

Get independent
legal and
financial advice

compassggg

A comprehensive guide to
Powers of Attorney
in Australia

Future planning

Why plan for your future?

SUBSCRIBE
Guiding action
on elder abuse

start here.

Psychological abuse is
also commonly known as
emotional abuse.

Itis any act that causes
emotional pain, anguish,

or distress, or is demeaning
to an individual.

Physical abuse is an act that
causes physical pain, injury
or a combination of both.

Family Agreements Tip

Think about if
you are being
pressured

el iz |

Family Agreements Tip

Discuss your
plans with the
whole family

The Ugly Truth
About Ageism

It's a Prejudice Targeting
Our Future Selves

i

Preventing
Financial
Elder Abuse

The Importance of
Enduring Documents

You Decide
Who Decides

Making an enduring power
for financial decisions

Tool

Grandparent
Alienation

Why it happens and
what you can do

sompeeEs

WHAT WAS MY ROLE?

| was the Design and Content Coordinator for Compass
with Leading Hand Design. In this role, | was responsible
for the design of all Compass collateral; this includes
reports, web banners, social media tiles, EDMs and
more. | also manage

the online distribution of news, events and resources on
a daily basis.

WHAT IS COMPASS?

Compass is an online hub for resources on navigating
elder abuse in Australia. It aims to jump-start the
national conversation about elder abuse and
streamline the process of connecting people to
information and support services.
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‘30TH INTERNATIONAL FILM FESTIVAL 2021

22 - 31 JANUARY  BONDI BEACH
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30TH INTERNATIONAL FILM FESTIVAL 2021

Flickerfest - |
© O @ FKERFEST #FUCKERFESTZ01 ©O@unKeREST uKEFETAL] i The #Flickerfest2021 #programme has just launched online!
FLICKERFEST.COM.AU FLICKERFEST.COM.AU Painstakingly whittled down from 2700 entries, the 200+ shorts chosen

are the best short films the world has to offer.
Start making your lists ahead of #icketsales opening this Thurs 24th Dec!
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TOURING NATIONALLY

TICKETS ON SALE FLICKERFESTCOMAU. B
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23 - 31 JANUARY  BONDI BEACH
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BONDI BEACH BONDI BEACH ' , ; treves e @@ @
FlickerFest BRIEF at Alphabet Studios | hand crafted the title
i iqi i treatment which was inspired by the original
GRAPHIC DESIGN INTERNSHIP | NOV — DEC 2020 DeS|gn the dlgltG' and prlnt collateral for the 2021 :
Flickerfest short film festival in the style of Baz poster as well as the spiegeltent.
Luhrmann’s Moulin Rouge! SOLUTION
PROCESS The final design incorporates Australian
| researched previous posters and title treatments elements such as the beach and seagulls and

for Moulin Rouge! and with the help of the team the classic story of Moulin Rouge!



LOVE SONG
DEDICATIONS

(WITHOUT RICHARD MERCER)

NEW OWNER

Riverside Theatre
TITLE TREATMENT & ROLLOUT | MAR 2021 — SEP 2022

RIVERSIDE THEATRES PRESENTS
ATEN TONNE SPARROW PRODUCTION

LOVE SONG
DEDICATIONS

(WITHOUT RICHARD MERCER)

N
\!\\

“A bonkers and exhlarating romp through the highs and
ows of '80s and '90s power ballads, elevator music and
hideously awkward encounters with matters of the heart."
— Sydney Morning Herald

20 - 21 JULY TR - N s
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BOOK NOV 3 RIVERSIDEPARRAMATTA.COM.AU

RIVERSIDE THEATRES PRESENTS THE LAST GREAT HUNT'S

NEW QWNER

BY ARIELLE GRAY AND TIM WATTS

, “This very sensitively
told story will charm
audiences of all ages”

- Stage Whispers™

Astory of love, loss
and new beginnings.

28 - 29 JuLY

(erymest 96 THE LAST GREAT HUNT

© RVERS

RIVERSIDEPARRAMATTA.COM AU

BRIEF

While working at Leading Hand Design | designed
assets for Riverside Theatre. Our role was to create title
treatments that reflect the stories of upcoming shows.

PROCESS

We were provided a description of the show and a tone
that the title treatment should reflect.

VE SONG
DEDICATIONS

(WITHOUT RICHARD MERCER)

A bonkers comedy lecture
about love songs.

20 - 21 JULY

BOOK NOW =
RIVERSIDEPARRAMATTA.COM.AU @ RIVER=

RIVERSIDE THEATR NTS THE LAST GREATHUNTS
BY ARIELLE GRAY AND TIM WATTS g s 9
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A story of love, loss
and new beginnings.

28 - 29 JuLY
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SOLUTION

For the show Love Song Dedications (Without Richard
Mercer) the title treatment resembles neon lights that
are found in bars and radio stations.

For New Owner the O in Owner resembles a dog collar
with an empty dog tag to show the dog is lost and in
need of a hew owner.
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Cooking with Mads

LOGO AND BRANDING | 2022
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COOKING WITH

Mads

BRIEF

To design a bold, fun and approachable logo
incorporating baked goods and the letter ‘M.

PROCESS

| sketched out various baked goods to find a shape
that was flexible enough to fit into the letter ‘M’ After
workshopping some options and landed on a croissant.

COOKING WITH
Mads

& 12 cookingwmadeleine
2% @cookingwmadeleine

Come for the indulgence, stay for the low
production value © Slowly writing a cookbook
[\ and researching in my spare time.

COOKING WITH
Mads
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SOLUTION

The cartoon style and strong colours help the design
to be welcoming and personable.

The use of the croissant resembles Mads’ light and
fluffy brand and personality.

For this project | designed a primary and secondary
logo, a pattern and various assets for social media.



